Overall, the multiple traffic-light label was introduced on a total of 15% of Ready Meal lines and 14% of total Sandwich lines. While only a small sample of products over a short period of time was analysed, the study showed that "sales of Ready Meals increased immediately after the introduction of traffic-light labels, whereas sales of sandwiches did not change significantly after the labels were introduced." From a public health perspective, results showed that there was no association between changes in products sales and the healthiness of the products. This could be due to a lack of consumers' understanding of the label, suggesting the need to increase our efforts on promoting nutrition literacy. However, this study has several limitations. The analysed products accounted only for a small subset of products with the traffic-light labels. Furthermore, the study failed to examine the long-term impact of the label on sales as well as on the reformulation of products. Further studies need to be conducted in order to identify whether this type of front-of-pack labelling can efficiently influence consumers' behaviours.
